





Russell, Beverly, 'A New Summit in Education’,
IS Interiors & Sources, Jult/August 2000, North Palm Beach, Florida, pp 42-52

A New Summit in Education

How Michael and Katherine McCoy
developed a peak experience for learning.
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new thoughts about design education. At Cranbrook, where they headed

design for 23 years, the McCoys were famous for mixing up students with different
backgrounds, putting “woodchucks” (or handcraft-oriented people) alongside high-
tech designers. Continuing in the Cranbrook tradition, whose founders believed in the
integration of art, architecture and nature, the McCoys influenced a whole generation
of educators and students with their insistence on cross disciplinary learning, derived
from their own interests in two-dimensional visual communications design (Katherine
holds the Gold Medal award from AIGA, the highest honor in the graphic design
field) and three-dimensional design of furniture, interiors and products (Michael is the
creator of numerous best-sclling commercial products).

Their team-teaching techniques are legendary. They speak together creating seamless
sentences with each contributing a phrase here and a phrase there to make the overall
point they are emphasizing. It is not too much of an exaggeration to say that the
McCoys’ influence at Cranbrook was as important as their predecessor’s, Charles Eames,
who founded the department in 1939, with a course “for all branches of work.” Their
teaching and their work for national and international clients through their own firm,
McCoy & McCoy, and Fahnstrom/McCoy (a partnership between Dale Fahnstrom and
Michael McCoy) extended the finest traditions of design at the academy.

After leaving Cranbrook in 1995, the McCoys were visiting professors for two years
at the Royal College of Art in London. But since 1997, they have established a teaching
routine that embraces an enviable commute between their rustic Rocky Mountain lodge
in Buena Vista, CO, and an elegant loft in Chicago, IL. From August to December,
they teach a semester as senior lecturers at the Illinois Institute of Technology’s Institute
of Design in Chicago, where graduate students in Human Centered Design study for
their Master’s and Doctorate degrees. From January to July they are based in Colorado,
where they direct their unique High Ground studio conferences, which are refresher
courses for active professionals in search of advancing their careers, enhancing their

leadership skills and expanding their vision about the future of design.

ot surprisingly, High Ground, with its scenic ambiance of snowcapped
mountains offering peaks of inspiration and stimulation, is establishing a
new benchmark in design education. As of now, the McCoys offer two
courses, a three-day cross disciplinary event in nearby Breckenridge, open to 120 par-
ticipants, called “Designing the Brand Experience,” and a nine-day product workshop
for 16 people at the High Ground Center, adjacent to the McCoy's residence, called
“Designing the Product Experience.” Both are organized in collaboration with the

Industrial Design Society of America (IDSA).

The High Ground program speaks to the new need for life-long learning; a testimony
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